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Online Public Survey Summary Highlights
As of February 28t 2022, Over 297 surveys completed.

Where do you live? 2 (0.7%)

8 (2.7%)
1 (0.3%)
4 (1.3%)

4 (1.3%)
Question options
® Beamsvile ¢ Campden @ Jordan @ Tintern

@ Vineland @ Vineland Station @® Other

U 271 (91.2%)
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Online Public Survey Summary Highlights

4(1.3%) 7

1(03%)

What is your age range? \

58 (19.5%)
79 (26.6%)

Question options
® Under 18 yearsof age Between 18 and 24 years of age
© Between 35 and 54 years ofage @ Over 55 years of age

@ Between 25 and 34 years of age
@ Prefer not to say

149 (50.2%)
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Online Public Survey Summary Highlights

How would you categorize your household?

@ Single individual (Adult)

Two individuals (Adults)

Two Individuals (Adult + Child)

Family with small children (pre-school)
Family with school age children (6 to 12)
Family with teenagers (13+)

Other (please specify)

DILLON
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Online Public Survey Summary Highlights

16 (5.4%) -

Do you live within or directly
adjacent to the Study Area
Boundary?

—— 150 (51.0%)

128 (43.5%)

Question options
®Yes © No @ Unsure

DILLON
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Online Public Survey Summary Highlights

15 (5.1%)

Do you own or operate a
business within or directly
adjacent to the Study Area
Boundary?

Question options
® Yes © No

: W% 280 (94.9%)
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Online Public Survey Summary Highlights

How do you feel about the new
and proposed developments that
are occurring along

Ontario Street?

Question options
® Lke © Neutral @ Dislike

DILLON
CONSULTING

136 (45.9%) —

68 (23.0%)

- 92 (31.1%)




Online Public Survey Summary Highlights

Are there any sites along Ontario
Street that you feel would be a
good opportunity to

evolve into a more compact /
intensified built form in the
future?

—— 135 (45.8%)

160 (54.2%) —

Question options
® Yes © No
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Online Public Survey Summary Highlights

Are there any areas along Ontario
Street you feel should remain at
status quo and not

be considered for redevelopment
at this time or for the duration of
this plan?

137 (46.9%)

155 (53.1%)

Question options
® Yes @ No

A m“\\vamm/
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Online Public Survey Summary Highlights

2000

Which of the following
land uses, functions and -
built form typologies are
important to you and

would you like to see ...
along Ontario Street? 100
(please select all that = ..
- | II
=~ | l

Question options
@ Moro low-dansity residential {i_.e. single family homes and townhomas)

S50

=}

@ More medium-density residential {i.e. stacked townhomes, mid-rise apatment buildings)
@ More high-density residential {i.e. high-rise apartment buildings) @ More commercial and retail @ More office space
@ More restaurants, cafes, eic. @ Greater mix of uses (i.e. combining commercial on ground floor with residential in upper stories)

@ Wore parking @ Other (please spacify) 11



Online Public Survey Summary Highlights

263
23T
121
113
a9
o4 a3 L.LS
'lIIIII :

Question options

@ Public parking ® Truck traffic @ Treffic congestion @ Vehicle speads

300

In your opinion, what
challenges do you see in
the public realm along
Ontario Street? (please
select all that apply

150

125

10

=]

T

&

2

2]

@ Too many driwveways / conflicts with furning cars inte businesses and homes

@ Extrames microclimats (too hot'not enough shadefoo windy/no ehelter) W Inconsistent sidewalks (widths, connections)
@ Unsafe crossings, having to cross mid-block withoui a crosswalk/streetight @ Mot encugh pedestrian lighting at night
@ Dizcomtinuous cycling infrastructure (trails, bike lanes) @ Mot enough places 1o restigather (pubdic spaces)

@ Mot enough places to sit (benches, waste receptacles) @ Mot encugh wayfinding or interpretive signage

" m‘\\\%m_/ @ Other (please spacify)
/ 12
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Online Public Survey Summary Highlights

Which of the following
potential streetscape and
public realm
Improvements are
important to you and
would you like to see
along Ontario Street?
(please select all that

apply)

DILLON
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225
187
200
5
175
150
a
124 126

125 2
100 ad

T5

50

- .
Question options

@ Additional pedesatrian and cycling amenities (benches, washe receptacles, bike racks, bike repair stations)

B More pedastrian and cycling connections (sidewslks, bika lanes, trails) B improwed sigrnage network (wayfinding, interpretve)
B Midblock connections for seie crossing (crosswalks) i Burying of overiwead uilites [hydro) in the Downiown area

i More public spaces (plazas, parketbas) @ Fato spaces for restaurants and cafes i More shade irees slong the sireet
@ Diztinct strestscape  iMersaction improvements (bouleavard'median plantings/decorative pavingtactle strips for vision impairedy
@ Consolidated driveways for businesses to leassen pedestrian and cyclist condlict

il introduce gatewaYS 0 increass identty and sense of place B Strategicelly placed public art (small o medium, interactive)

B Other (pleass specify) 13



Online Public Survey Summary Highlights

Please indicate your level

of support for the

following principles for
the Ontario Street Vision.

Question options
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Stakeholder Survey Summary Highlights

As of early March we received 13 stakeholder surveys. Some of the themes emerging from
their responses include:

 Lincoln / Beamsville Charm

« Building restoration in the downtown, some buildings in disrepair

o Streetscape improvements (grey and uninviting)

« Transition from auto focused and agricultural industries to mixed use
 More restaurants, patios and other retail amenities (e.g. Downtown Grimsby)
« More street trees and pedestrian amenities

« (Concern about heights and desire to maintain views to escarpment

DILLON
CONSULTING
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Stakeholder Survey Summary Highlights

Continued:

Concern about trucking along corridor

Concern about traffic congestion and vehicle speeds
Intensification in strategic areas (Near GO station, King Street)
Safer and more pedestrian and cyclist friendly

Concern about signage clutter

Rear parking vs. along street

More green, community spaces, parks and trees

Pinchpoint at railway for traffic

More welcoming and inviting frontages both public and private

DILLON
CONSULTING
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PIC summary and themes
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Project Introduction, Goals &
Objectives

Background Review
**Interactive Activity™*

Site Walk and SWOT Analysis
Key Findings

**Interactive Activity™*

Case Studies

What We’ve Heard So Far
**Interactive Activity™*

Next Steps & Engagement
Project Information Resources




Mural results: Are there areas where improvements should be
minimal, where and why?

4‘\

Supportive of "N
_ hotel, place for S
people to stay | 85 Are there plens
and visit along L' J L :v““:;;':’oﬂt N
a1 Omano

pOt.nueny Omaﬂo Slreel N alleviate traffic Sectand Adive

renaming Ontario |
Street to something
that promotes the
winery industry

‘e g. Riesling Way" lr What ls the {
/ 4 scope of

- appropriate

i heights, there
are arange of GO Station -

views onthat | Timing...?

Are there ’ : Service Road.

and cychng

Not immediate,

. hope to provide

an update soon.

" Will have better
~ timing in the
coming year.
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Online Public Survey Summary Highlights

In one word, describe what you like about present-day Ontario Street.

o
O
lowrise 8
>
cg: centerlane
Xo) - restaurants
® O . .
o, = diversity gateway
o c
7)) QO
e
O
Q.

vintage



Online Public Survey Summary Highlights

In one word, describe what about present-day Ontario Street could be improved.

esthetic :
. at o
beautification tr(]f'flC 2
street trees &
e
O

20



Online Public Survey Summary Highlights

Which of the following elements are your priority for Ontario Street? (pick three)

1. Improve 2. Enhance 3. Implement 4. Enhancethe 5. Contextually 6. Appropriate 7.More 8. More
quality of active complete environment sensitive heights residential units commercial
public realm transportation streets intensification activity

network

DILLON
CONSULTING
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Online Public Survey Summary Highlights

In one word, describe your future vision for Ontario Street.

reflects benchlands

vibrant
welcoming

beatification modern

welcomming

1 more restaurants cafes

efficient

22



Online Public Survey Summary Highlights

According to the survey results, the top 5 most important future
uses/functions/typologies are listed below. Which is your top priority? (pick one)

; 1. More
st restaurants/cafe’s
3. Greater mix of

2nd | .

2. More
3rd _ commercial/retail
ath 5. More low density g~

residential

5th 4. More parking

23



Online Public Survey Summary Highlights

According to the survey results, the top 5 most important public realm improvements are
listed below. Which is your top priority? (pick one)

2. More shade trees along the
street

1st

5. Distinct streetscape /
intersection improvements

2nd

3 d 1. Patio spaces for restaurants and
r cafes
4 h 4. More pedestrian and cycling
t connections
5 th 3. Additional pedestrian and

cycling amenities (benches etc.)

24



PIC comments: Improvements around Ontario Street
Extend the GO station to the Town

Provide transitions to different streets and routes, for instance, transition to the King Street
corridor and downtown of Beamsville

Plan to put a bridge over the railway crossing gates

Additional parking around Ontario streets towards the north end, near the gas stations
Update store frontage sidewalks

Road construction and development, street widening

Pedestrian accommodation is critical in establishing a vibrant and functional corridor

Best practices in street tree design is to choose species that branch out at a height of
2.4m (8 feet)

Cultivate pleasant outdoor space
Support more restaurant patios

25



PIC comments: Improvements around Ontario Street

« Active transportation engagement from King Street to the North service road to promote
pedestrian walking and cycling

 |Improve congestion at King Street and Ontario Street; Victoria/King; Ontario/John
 Reduce traffic, noise and pollution combined
* Protect old historic homes South of Ontario Street

 (Consider left turning options for cars on Ontario Street so that businesses on both sides
can be accessed easily

« Make the right hand lane in Ontario on green right turn only
 Farmers market: provide vendors an opportunity to show-off their produce

 Use Renley Park behind King Street as a flexible space for municipal parking, farmers
market, festival uses, special events, market stalls

 (Consider private partnership for hotel permissions, restaurants, cafes, winery for tourists

= 26
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